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Greater OK PCC Newsletter 

What You Missed in May!            
The Greater Oklahoma Postal Customer Council (GO-PCC) held a virtual educational session on May 26th 
titled “Today’s Paper Supply Chain.”  The session consisted of a 3-panel member discussion that featured 
Twyla Russell, Director of Operations Red River Printing – OKC; Matt Whetstone, Sr. account Manager 
Cenveo – Dallas Texas; and Bryan Hooper, Sales Manager – Clampitt Paper Company – OKC. The panelist 
explained the challenges they faced as vendors and offered tips and recommendations on maintaining 
your paper supply inventory. Forty people attended the session and comments included: 

 Good information.  Thanks! 
 Thank you all for a good presentation. 
 Thank you, Matt, Twyla, and Bryan.  Great job from everyone!  
 Excellent topic and useful info. 

 
Letter Carriers 30th Annual Food Drive 
 
On Saturday, May 14th, members of the GO-PCC 
joined with Letter Carriers and other volunteers across 
the nation and participated in the 30th Annual Letter 
Carriers Food Drive – the largest one-day food drive in 
the nation.   
 
“Sorting the donations collected by the letter carriers 
has been a tradition with the GO-PCC since 2015 and 
as an organization we truly missed the food drive for 
the past 2 years” said Roy Walker, Industry Co-chair. 
“Thanks all of those who volunteered and worked at 
Britton Station in an effort to help “Stamp out Hunger,” 
said Danny Reyes, Postal Co-chair. Over 400,000 
pounds of food was collected. 
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Coming in June! 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Over 93% First-Class Mail Delivered On-Time for 8 Consecutive Weeks 
 
The United States Postal Service reported new delivery performance metrics showing ongoing strong 
performance across all mail categories for the first eight weeks of the fiscal third quarter.  

For eight consecutive weeks, more than 93 percent of First-Class Mail was delivered on-time. For the past 13 
weeks, more than 94 percent of Marketing Mail was delivered on-time. Through the first eight weeks of the 
third quarter, the average time for delivery of mail and packages across the postal network remained just 2.4 
days. 

Third quarter service performance scores covering April 1 through May 27 included: 

 First-Class Mail: 93.4 percent of First-Class Mail delivered on time against the USPS service standard, 
an increase of 5.6 percentage points from the fiscal second quarter. 

 Marketing Mail: 95 percent of Marketing Mail delivered on time against the USPS service standard, an 
increase of 2.8 percentage points from the fiscal second quarter. 
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 Periodicals: 86.4 percent of Periodicals delivered on time against the USPS service standard, an 
improvement of 5 percentage points from the fiscal second quarter.  

One of the goals of Delivering for America, the Postal Service’s 10-year plan for achieving financial 
sustainability and service excellence, is to meet or exceed 95 percent on-time service performance for all mail 
and shipping products once all elements of the plan are implemented. Service performance is defined by the 
Postal Service as the time it takes to deliver a mailpiece or package from its acceptance into our system 
through its delivery, as measured against published service standards. 
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