Greater OK PCC Newsletter

What You Missed in May!

The Greater Oklahoma Postal Customer Council (GO-PCC) held a virtual educational session on May 26™
titted “Today’s Paper Supply Chain.” The session consisted of a 3-panel member discussion that featured
Twyla Russell, Director of Operations Red River Printing — OKC; Matt Whetstone, Sr. account Manager
Cenveo — Dallas Texas; and Bryan Hooper, Sales Manager — Clampitt Paper Company — OKC. The panelist
explained the challenges they faced as vendors and offered tips and recommendations on maintaining
your paper supply inventory. Forty people attended the session and comments included:

Good information. Thanks!

Thank you all for a good presentation.

Thank you, Matt, Twyla, and Bryan. Great job from everyone!
Excellent topic and useful info.

Letter Carriers 30" Annual Food Drive

On Saturday, May 14" members of the GO-PCC
joined with Letter Carriers and other volunteers across
the nation and participated in the 30" Annual Letter
Carriers Food Drive — the largest one-day food drive in
the nation.

“Sorting the donations collected by the letter carriers
has been a tradition with the GO-PCC since 2015 and
as an organization we truly missed the food drive for
the past 2 years” said Roy Walker, Industry Co-chair.
“Thanks all of those who volunteered and worked at
Britton Station in an effort to help “Stamp out Hunger,”
said Danny Reyes, Postal Co-chair. Over 400,000
pounds of food was collected.




Coming in June!

GREATER OKLAHOMA
POSTAL CUSTOMER COUNCIL

Proposed Market Dominant
Price Adjustment

Lateef Lee
Manager, Business Mail Entry- USPS
Arkansas/Oklahoma District
Keynote Speaker

The U.S. Postal Service and the Greater Oklahoma Postal Customer Council (GO-PCC) invite you
to join us on Thursday, June 23, 2022, at the Cattlemen’s Steakhouse Event Center located at 1309
South Agnew Avenue, Oklahoma City, OK 73108, for our next Quarterly Business Luncheon
meeting. Registration and networking begins at 10:30am CDT, and lunch will be served at
11:00am CDT.

On April 6, 2022 the U. S. Postal Service filed notice with the Postal Regulatory Commission (PRC)
of price changes to take effect July 10, 2022. The proposed prices, approved by the Governors of
the U.S. Postal Service, would raise First-Class Mail prices approximately 6.5 percent which is lower
than the Bureau of Labor Statistics annual inflation rate of 7.9 percent as of the end of February.
Our keynote speaker for the meeting will be Lateef Lee, Manager, Business Mail Entry,
Arkansas/Oklahoma District.

The menu will be steak, chicken breast, baked potato, mixed vegetables, rolls, tea, and your choice
of chocolate or coconut cream pie for dessert.

Registration is $22.50 when paid or reserved in advance. Onsite registration is $25.00. To
register and for additional information contact Sonya Dulan, Customer Relations Coordinator —
USPS at (405) 815-2302 or via email at sonya.r.dulan@usps.gov. Cut off for registration is
Tuesday, June 21, 2022.

**No charge for first time attendees**

We are looking forward to an exciting, enlightening, and educational presentation from our keynote
speaker and we hope that you will join us for this event!

Over 93% First-Class Mail Delivered On-Time for 8 Consecutive Weeks

The United States Postal Service reported new delivery performance metrics showing ongoing strong
performance across all mail categories for the first eight weeks of the fiscal third quarter.

For eight consecutive weeks, more than 93 percent of First-Class Mail was delivered on-time. For the past 13
weeks, more than 94 percent of Marketing Mail was delivered on-time. Through the first eight weeks of the
third quarter, the average time for delivery of mail and packages across the postal network remained just 2.4
days.

Third quarter service performance scores covering April 1 through May 27 included:

o First-Class Mail: 93.4 percent of First-Class Mail delivered on time against the USPS service standard,
an increase of 5.6 percentage points from the fiscal second quatrter.
o Marketing Mail: 95 percent of Marketing Mail delivered on time against the USPS service standard, an

increase of 2.8 percentage points from the fiscal second quarter.



. Periodicals: 86.4 percent of Periodicals delivered on time against the USPS service standard, an
improvement of 5 percentage points from the fiscal second quarter.

One of the goals of Delivering for America, the Postal Service’s 10-year plan for achieving financial
sustainability and service excellence, is to meet or exceed 95 percent on-time service performance for all malil
and shipping products once all elements of the plan are implemented. Service performance is defined by the
Postal Service as the time it takes to deliver a mailpiece or package from its acceptance into our system
through its delivery, as measured against published service standards.
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